LAUGHTER WITH
APURPOSE

Social Media Policy
1. Policy Statement

Gags for Good CIC uses social media to celebrate comedy, promote confidence and
connection, and share the positive impact of our work.

We recognise that social media is a powerful tool for communication and storytelling, but it
also carries risks. This policy ensures that all online activity representing Gags for Good is
respectful, inclusive, lawful, and aligned with our values.

Our guiding principle: Use your voice for good. Make people laugh, not uncomfortable.

2. Purpose
The purpose of this policy is to:
o Protect the reputation and integrity of Gags for Good CIC.

e Ensure all online communications reflect our values of kindness, inclusion, and
professionalism.

e Provide guidance for staff, volunteers, and associates on responsible social media use.

e Prevent harm to individuals, the community, or the organisation.

3. Scope
This policy applies to:

o Alldirectors, staff, facilitators, volunteers, and anyone posting on behalf of Gags for
Good.

e Allsocial media platforms (Facebook, Instagram, X/Twitter, TikTok, LinkedIn, YouTube,
Threads, etc.).

o Both official Gags for Good accounts and personal accounts when referencing the
organisation or its work.



4. Our Approach to Social Media

We use social media to:

Promote events, workshops, and opportunities.

Share stories and celebrate community impact.

Showcase comedy and creativity in a positive, inclusive way.
Engage audiences in meaningful and respectful conversation.

Amplify underrepresented voices and promote wellbeing through humour.

5. Guidelines for Online Behaviour

When posting on behalf of Gags for Good (or in connection with the organisation), we ask that

you:

1.

2.

Be respectful — treat everyone with dignity and kindness, both online and offline.

Be inclusive — avoid content that could be seen as discriminatory, offensive or
exclusionary.

Be professional — remember that anything posted publicly reflects on the
organisation.

Be transparent - if you make an error, correct it promptly.

Protect privacy — never share private or identifying information about participants,
volunteers or partners without explicit consent.

Keep it appropriate — avoid swearing, sexual content, or anything that could be
perceived as bullying or harassment.

Avoid political campaigning — Gags for Good CIC is non-political and must remain
impartial.

Celebrate responsibly — humour and cheekiness are part of our tone, but always in a
way that uplifts, not undermines.

6. Personal Accounts

We recognise that many of our team members are comedians, creatives or public figures with

personal online presences.
When posting personally:

Feel free to express yourself — but separate personal opinions from Gags for Good
business.

Avoid making statements that could harm the organisation’s reputation.



e Ifreferencing your work with Gags for Good, ensure your tone and content remain
aligned with our values.

o Never disclose confidential information or internal matters online.

7. Safeguarding & Consent

¢ Photos or videos of participants, especially children or vulnerable adults, must not be
shared without prior written consent.

e Consent forms will specify where and how images or recordings will be used.

o Be aware of safeguarding implications when engaging with participants or audiences
online.

8. Confidentiality

Respect confidentiality at all times.
Do not post or share:

Personal data (names, addresses, medical information).

Internal documents or emails.

Unverified information about staff, participants, or partners.

Anything that breaches our Data Protection Policy.

9. Monitoring & Moderation

o The Board or designated Social Media Manager may monitor official channels to
ensure compliance and consistency.

¢ Offensive, harmful or misleading comments may be deleted, and repeat offenders
may be blocked.

e Any serious online abuse, harassment or defamation will be reported to the relevant
platform or authorities.

10. Reporting Concerns

If you see online content that concerns you — whether from within the team or from external
users — report itimmediately to the Social Media Lead or Safeguarding Lead.
Concerns will be investigated promptly and sensitively.



11. Breach of Policy

Breaches of this policy may result in restricted access to official accounts or, in serious cases,
disciplinary or legal action.

12. Review

This policy will be reviewed annually by the Board of Directors or when new platforms, risks or
opportunities arise.
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